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The Americas Food & Beverage Show & Conference is
the meeting point for decision makers from throughout
the hemisphere and the world.

50% of the show attendees are decision makers ensuring that the AF&B Show &
Conference theideal forum for meeting customers, vendors/service providers,
suppliers, distributors andindustry experts.

2022 Show Results:
@ Attendance: 4,691
@ Companies: 3,113
g CountrieseiT?
@ Exhibitors: 454

New for 2023
2 Halls | 3 Days

Exhibitors/Food & Beverage

Alcoholic & Non-alcoholic Beverages
Food/Meal Replacement

Fresh Fruit & Vegetables
Natural/Organic Food

Bakery Products/Desserts
Confectionary & Candy

Condiments

Healthy Lifestyle Food & Products
Herbs/Spices & Flavorings

Buyers/Visitors

Supermarkets

Specialty Food Stores

Restaurant Owners & Managers
Cruise Lines

Hotel Owners & Managers

Golf Course/Spa Owners & Managers
Manufacturers & Producers
Importers/Exporters

Wholesalers & Distributors

Chefs
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Exhibitors/Other

Grocery Products/General Merchandise
Pet/Animal Food & Products

IT Systems/ Software & Services
Distribution Equipment

Food and Beverage Equipment
Merchandising Equipment
Packing/Production Processing/Quality
Control
Warehousing/Logistics/Transportation

The Americas Food & Beverage Show &
Conference is only open to the
industry, making this an exclusively B2B
(business to business) event.

Attendees of the Show are there looking
for new and innovative products to
source, add to their store shelves,
menus, and to wow their clients.
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RESERVE YOUR BOOTH!

Aisle Booth Corner Booth Premium Booth
| | | | | |

$4,150

Decide if you want to be exhibit on your own or if you qualify to be part of a
country/industry pavilion. Confirmed country pavilions for 2023 are: USA, Africa,
Argentina, Brazil, Bolivia, Canada, Dominican Republic, Ecuador, Hispanic Retail
Chamber of Commerce, Italy, Mexico, Panama, Paraguay, and Spain. Many of
these pavilions have qualification requirements. Contact us for more information.

$3,850

$3,450

Choose the right location

Choose the right booth size to promote your brand and products.

10 x 10: ideal for a single product or service. You have room for approximately 2
display cases and seating for 2 representatives.

20 x 20: is the best size to showcase a small line of products/brands or other
partners and includes the opportunity to list up to 2 co-exhibitors in the show
directory at no additional cost. It has space for multiple seating configurations for
demonstrations, promotions and education.

Customized Island (more than 6 booths): is ideal for exhibitors that are looking to
create enclosures, space for meetings and showcase a large number of products,
brands, manufactures, and other partners. Custom Islands of more than 6 booths
will be allowed up to 20 co-exhibitor listings in the Show directory at no cost.

All booths include: pipe-and-drape, booth identification sign, carpeting, two
chairs, one skirted 6' table, one wastebasket, one 500-watt electrical outlet (120
volts), 5 free booth staff badges. Booth addons and customization available at
additional cost.
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About the World Trade Center Miami

The World Trade Center Miami is a member of the World Trade Centers
Association (WTCA) which is the preeminent global trade organization promoting
two-way trade. The WTCA is a network of more than 300 highly connected,
mutually supporting businesses and organizations in 92 countries - supported by
15,000 WTC professionals with a total membership of 2 million corporate
members and associates.

For 50 years, the World Trade Center Miami (WTCM) has worked to connect small
and medium-sized businesses to the global marketplace. As Florida's oldest global
organization, we actively work to foster and enhance international business
opportunities for companies in the western hemisphere through trade shows,
missions, special events, educational programs and other forms of assistance. The
WTCM has been the proud organizer of the Americas Food & Beverage Show &
Conference for more than 25 years.

Our Mission is to promote and enhance trade and commerce by creating and
expanding international business opportunities.

For more information, contact: Follow us:

S Roberto Berrios - Exhibit Sales Director ﬁ /AmericasfoodandbeverageMiami
‘L\ Direct: 305-575-2006 / Cell: 954-479-6486 m /Americas Food and Beverage Show
B4 Email: rberrios@wtcmiami.org %7 /afbshow

& www.americasfoodand beverage.com /AmericasfoodandbeverageMiami
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